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From Generic To Brand: \ sgeney.cor
Engage Your

Pharma Salesforce

In a constantly changing medical world, only the most engaged
workforces rise to the top. And the best way to cultivate a more
engaged and connected sales team is through experiential
communications.

A Tough Pill to Swallow:

MEANWHILE,
THE INDUSTRY IS
SPRAWILING.

The Market exceeded

$1.1 TRILLION

in 2017

By 2020,

that number is expected to reach

$1.4 TRILLION *

Pharmaceutical $ 35.7 billion

companies were fined /4 BHlor
niie e 6900 million
in 2017 alone

AND DOCTORS HAVE HEARD IT ALL BEFORE

Physicians already know 51% of what sales reps tell them 7

That's how much money is wasted on
J Y 4 Y 4 fruitless marketing campaigns every year 2
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CREATE AN
ENGAGEMENT EPIDEMIC

17%

3% 67%

3% 59%

CPG Agency designs live, Immersive experiences
that bring your people together to solve your most
complex business challenges.
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